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Overview |  The Potato Hotel

What Is The Potato Hotel?
Kristie Wolfe, a tiny home builder, went on tour with the “Famous Idaho 
Potato.” It was gi!ed to Kristie a!er its seven years of traveling the 
United States on the back of a semi. Kristie remodeled the potato into a 
beautiful hotel space that can be rented out to guests in Boise, Idaho.

With the unique experience and rustic homey feel the Potato Hotel 
radiates, it was sure to be a popular vacation destination for 
potato-loving-locals and tourists alike. But it was lacking the brand-unity 
it deserved. This branding package allows potential guests a sneak peek 
into what they will experience during a stay at the Potato Hotel. 

Why a Branding Package?

Our talented team of designers and creatives are proud to present a full 
brand package. This includes a new logo, product design, style guide, 
brochure, souvenirs, website design, social media content, outdoor 
signs, online advertisements, photo and video. Our team has achieved a 
fully-developed new brand for the Potato Hotel. The personality of the 
brand was built around the aesthetic of the hotel’s interior and has 
been elevated to become something remarkable. 

What’s Included?
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The Team |  The Potato Hotel

Meet The Team

Kayla Tayco
Project Manager | Social Media Design

Courtney Smith
Creative Director | Graphic Design

Benjamin Greenwood
Photography | Videography

Tiffany Berg
Web Design

Elsa Bowman
Photography | Social Media Design

Laura Hancock
Marketing

Jacie Mustard
Souvenir Design

Makenzie Wilson
Photography | Videography
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Branding |  The Potato Hotel

Logo Design
For our logo design, we wanted to combine the symbol of a 
potato with the elegance found within the walls of the Potato 
Hotel. We ended with a recognizable mark that represents 
the Potato Hotel well and will stand the test of time. 

Word Mark:

Pictorial Mark:

Creating a style guide allowed all other designs to feel 
cohesive and solidified brand style.
 
Go to the link below to view the entire style guide.
https://tinyurl.com/qwof9rp 

POTATO
H O T E L

Style Guide
We created label branding for products located in the bathroom of the Potato Hotel. We wanted the design to reflect the 
elegance that the inside of the Potato Hotel displayed, while also involving potatoes. And thus, a simplistic design that combines 
the words “spud” and “luxurious” was born. 

Product Design
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Print  Assets  |  The Potato Hotel

We wanted to have a fun way for guests to remember their stay at the Potato Hotel, so we created 10 different souvenirs for them to 
enjoy.  A shirt, hat, postcard, key-chain, ornament, magnet, water bo%le, shot glass, several stickers and three different mugs.

Souvenirs
The brochure was designed to be a beautiful addition to the hotel's atmosphere. It was designed to inform guests about the 
hotel and give them a physical item that they can enjoy and share with friends. The brochure is an asset to the hotel and 
elevates the experience for guests. It is a beautiful reflection of the hotel's aesthetic. 

Brochure
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Socia l  Media Design |  The Potato Hotel

A great way to get Kristie's Potato Hotel out there where people could learn more was to create a website promoting this fabulous tourist 
destination. We designed a simple yet elegant site to entice viewers to take a night off and spend some time in Idaho's first Potato Hotel.

Go to the links below to view the entire website
Desktop: h%ps://xd.adobe.com/view/6a0ccc01-e1da-4db2-4147-0569f8f3683e-1c3d. 
Mobile: h%ps://xd.adobe.com/view/c95efb63-b720-49ff-488e-d0ecd3308e8b-bf6f

Website Design
For our social media, we completely re-designed the Instagram, created a Facebook, and created all the content necessary 
for this. We created four weeks worth of Instagram posts and captions. We also created six highlight icons and six sets of 
stories for each of the highlights. We created Facebook content and designed the page. We defined a clear editing style to 
be a pa%ern for future posts and branded our social media to have a clear, and distinctive style that will set the Potato 
Hotel apart from competitors.  

Go to the link below to view the Instagram page: 
h%ps://www.instagram.com/thepotatohotel/

Instagram
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Socia l  Media Design |  The Potato Hotel

Creating a style guide allowed all other designs to feel cohesive and solidified brand style. Go to the link below to view the 
entire style guide. Creating a style guide allowed all other designs to feel cohesive and solidified brand style. 

Instagram Stories - Virtual Tour Instagram Stories - Souvenirs
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Socia l  Media Design |  The Potato Hotel

Instagram Stories - Inside The Potato
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Socia l  Media Design |  The Potato Hotel

Instagram Stories - Inside The Silo
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Market ing |  The Potato Hotel

We knew a very important aspect of branding The Potato Hotel would be marketing. We worked 
hard to create several different advertisements and marketing options for many platforms and 
mediums that would highlight the unique vacation spot that is The Potato Hotel. 

Outdoor Signs Advertisements
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Photography |  The Potato Hotel

Photography was a large portion of our branding package. Our images were used to showcase the Potato Hotel in almost every 
aspect of our branding including; social media, marketing, website, and so much more.

Go to the link below for our full photography collection: 
h%ps://drive.google.com/drive/u/0/folders/1bRpVA5Io0HAtXtOP894vvvaXQZIVEVu0 
h%ps://photos.app.goo.gl/oerMVydBtCkur77NA
h%ps://picti.net/0wlQV

Photography
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Videography |  The Potato Hotel

We created several different videos to be used on the Potato Hotel’s 
social media pages, as well as the website. The videos can be used to 
showcase and advertise for the Potato Hotel.

Drone Video Link: h%ps://www.youtube.com/watch?v=qS2ZNuOCFLc
Potato Hotel Walk-through Link: h%ps://youtu.be/R0qK7x4b2ck
Potato Video Link: h%ps://www.youtube.com/watch?v=dKQGeg2EY8w
IGTV Video Link: h%ps://youtu.be/lI35_AzyLek
Instagram Stories (Dolly The Cow): h%ps://youtu.be/b91-qqxMgj0
Instagram Stories (Mini Potato Tour): h%ps://youtu.be/djLD74V6DTQ
Instagram Stories (Mini Silo Tour): h%ps://youtu.be/48IUXrzDlcw
Instagram Stories (Guests at Potato): h%ps://youtu.be/NpCWVAqbhjs

Videography
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Photographer |  Videographer

Email: brgwood@comcast.net
Phone: (206) 714-8820
Website: benjamin-greenwood.com
Instagram: @Benjamin.Greenwood
Linkedin: https://www.linkedin.com/
in/benjamin-greenwood/

Benjamin was raised in Maple Valley, Washington.  
He grew up playing baseball and spending time 
with his family.  He discovered his love for 
photography in his 20's and it consumes his life.  
He is happily married to his beautiful wife.  They 
were married in September of 2019.  Benjamin 
studied Visual Communication at BYU-Idaho.  He 
currently works for a company that takes product 
pictures for clients on Amazon.com. 

Benjamin Greenwood

Main Projects :
Photography of Potato
Portrait Photography
Product Photography
Drone Photography/ Videography
Instagram Video

Photograph of Potato
Portrait Photography
Product Photography

Drone Photography/Videography
Instagram Video



The Goal

Photography |  Benjamin Greenwood

The Process
    The goal  that  I  had was to  capture  the t rue beauty  of  The 
B ig  Idaho Potato Hote l .  A l though the potato was smal l ,  I  
wanted to  capture  a l l  of  i ts  g lor y  as  i f  you were  the one 
spending the n ight .   The idea in  mind was to  keep i t  br ight ,  
l ight  and a i r y.   I  wanted to  make sure  the p ictures  looked as  
natura l  as  poss ib le .   The owner  expressed her  love  for  the  
cow and how she is  a  v i ta l  asset  to  the exper ience.   That ’s  
why Dol ly,  the  cow,  is  in  so  many p ictures .  
    Before  go ing to  The B ig  Idaho Potato Hote l  I  looked up 
p ictures  and v ideos of  the  ins ide  of  the  potato to  get  an idea 
of  what  I  would be photographing .   I  l iked the des ign 
e lements  that  were  used to  decorate  the inter ior  and I  
wanted to  h ighl ight  those in  my p ictures .  I  thought  of  how 
the products  would look with  a l l  the  greener y  that  was 
ins ide  of  the  potato as  wel l  as  the bathroom.   I  a lso  not iced 
the ant ler  chandel ier  and wanted to  capture  i ts  uniqueness .   
Before  t rave l ing  four  hours  to  The B ig  Idaho Potato Hote l  I  
took lots  of  p ictures  of  confined spaces  to  pract ice .   I  knew 
that  th is  was not  go ing to  be easy and I  wanted to  get  a l l  
the  pract ice  in  that  I  could  before  I  t rave led to  the hote l .   I  
a lso  kept  in  mind the benefi ts  of  hav ing the correct  l ight ing .   
F lashes  can make or  break your  p ictures .   I  was able  to  take 
around 1300 pictures  in  tota l  for  th is  project .



The Final
Product

 The final  product  is  l ight  and a i r y  but  stay ing on the 
warm s ide.  Each p icture  was des igned to  h ighl ight  the smal l  
th ings  to  show the d ifference they make in  the space.  As  
ment ioned before  i t  i s  a  smal l  space but  I  was able  to  
capture  more of  the  space at  once because of  i t  be ing smal l .  
I  used my l ight  stand with  three  flashes and an umbrel la .  
These flashes l i t  up the ent i re  hote l  g iv ing  the appropr iate  
fee l  of  what  i t  i s  l ike  to  be there .  I  used a  canon 16-35mm 
lens  so that  I  could  capture  more of  the  potato at  once.   I  
d id  what  I  could  to  get  d ifferent  angles  and d ifferent  
perspect ives  of  the  hote l .  A l though i t  i s  smal l  i t  offered a  lot  
and that  is  what  I  wanted to  show.  P ictures  are  the s ink  and 
lazy  Susan that  carr ies  mult ip le  mugs that  are  at  d isposal  
for  the  guest .  The room also has  earthy tones  and that  is  
why we stuck with  keeping our  p ictures  warm so that  i t  
would read more t rue.  The decor  is  to  g ive  a  bohemian rust ic  
v ibe  and I  wanted to  accent  that  with  the l ight ing  and 
edit ing .   

Photography |  Benjamin Greenwood



The Goal The Process-Color  Grading

Before    I  offered to  fly my DJI  Mavic  2  Zoom drone whi le  at  The 
B ig  Idaho Potato Hote l .   I  wanted to  capture  the potato in  a  
way that  no one has  seen before .   I  was able  to  get  aer ia l  
photos  as  wel l  as  v ideos of  the  potato.   I  was even able  to  
capture  Dol ly  the  cow in  her  own e lement .  The goal  was a lso  
to  show the uniqueness  of  th is  hote l .   Not  many people  know 
about  th is  potato let  a lone that  i t ’ s  a  hote l .   I  wanted to  
create  something that  would catch someone ’s  eye  i f  they 
were  scro l l ing  on soc ia l  media .  

    I  a lso  made another  fun l i$ le  v ideo that  can be featured 
on Instagram.   Th is  v ideo was a  baked potato be ing made.   
The goal  of  th is  v ideo was to  make something that  was l ight  
and fun that  someone at  home could fo l low a long and do.  
The reason that  I  chose to  make a  baked potato was that  i t  
i s  such a  staple  food not  only  in  Idaho but  in  Amer ica.  A  lot  
of  people  can re late  to  th is  de l ic ious  food.   

Videography |  Benjamin Greenwood

After



The Final
Product

    In  the  end for  the  v ideo of  The B ig  Idaho Potato Hote l ,  i t  
was a  lot  about  captur ing  Idaho and what  i t  i s  a l l  about .  
Idaho is  known for  growing potatoes  and owning farms with  
animals .  As  you dr ive  through Idaho you see d ifferent  
wi ld l i fe  such as  cows.  Uniquely,  the  hote l  has  i ts  own in  
house cow who greats  you when you arr ive .  I  wanted Dol ly  to  
be apart  of  the  v ideo because of  the  impress ion she leaves  
on ever y  s ing le  guest .  When I  was fi lming her  she was ca lm 
and not  camera-shy.  She loved the a$ent ion.  I  be l ieve  she 
was a  great  bonus to  have as  part  of  the  drone v ideo 
because she is  such a  b ig  impact  on the exper ience.  The 
drone v ideo shows the ent i re  area which I  wanted to  show 
because you do not  see  that  anywhere  e lse .  Th is  hote l  i s  an 
exper ience l ike  no other  before  and i t  needs to  be shown in  
i ts  t rue form.  That  form being homegrown and rooted.

h$ps://www.youtube.com/watch?v=dKQGeg2EY8w h$ps://www.youtube.com/watch?v=qS2ZNuOCFLc

Videography |  Benjamin Greenwood



Graphic Designer |  Creat ive Director

Email: courtdwest@gmail.com
Phone: (208) 757-8100
LinkedIn: Courtney Smith

Courtney was raised in Clovis, California and was brought up to 
appreciate creativity. A!er marrying her high school sweetheart in 
2016, she graduated with a general associate's degree and got a job 
producing videos for a food blogger. This job introduced her to a love 
for visual media and ultimately led her back to BYU-Idaho to get a 
Bachelor's degree in Visual Communication. 

Courtney Smith

Main Projects :
Logo Design
Product Design
Style Guide Design
Case Study Design

Logo Design
Product Design

Style Guide Design
Case Study Design



POTATO
H O T E L

Word Mark:

Pictorial Mark:

The Final
Product

 In  the  end,  we were  able  to  create  a  logo that  pa i red the 
organic  charm of  a  potato with  sophist icat ion and e legance.  
The dark  brown made more sense than a  harsh b lack for  the  
typography,  and the p ink shade was the brand color  to  
represent  the Potato Hote l .  Our  dec is ion to  use  the ser i f  
font ,  But ler,  he lped create  a  sophist icated final  product  due 
to  the contrast  of  th ick  and th in  l ines .  Wri t ing  “hote l ”  in  our  
sans ser i f  font ,  Arsenal ,  a l lowed the logo to  fee l  modern and 
f resh.   

Logo Design |  Courtney Smith



The Goal

Logo Design |  Courtney Smith

The Process
 We had a  few key goals  that  the  logo needed to  meet .  
F i rst ,  we needed the logo to  communicate  the same e legance 
that  the inter ior  of  the  potato d isp lays .  Second,  we wanted 
the logo to  be t imeless ,  profess ional ,  and iconic .  Ge# ing  to  
the final  product  would prove to  be a  chal lenge.
 We began the process  by sketching hundreds of  logo 
concepts  as  a  jumping-off  po int .  From there ,  our  graphic  
des igner  began to  br ing  a  se lect  few sketches  to  l i fe  us ing  
Adobe I l lustrator.  Once we had a  few sol id  concepts  created,  
we d iscussed tra i ts  that  were  strong about  certa in  logos and 
what  other  logos  seemed to  be lack ing .
 When we came up with  the iconic  potato shape,  we 
knew we were  onto something .  The shape was c lean and 
eas i ly  recognizable  as  a  potato.  The breakthrough came once 
the symbol  was thought  to  replace the le#er  “o”  in  potato.



The Goal The Process
 Our  goal  with  product  des ign was to  create  something 
that  sparked enough cur ios i ty  that  someone would ask  about  
i f  they happened to  see  i t  lay ing  around a  prev ious guest 's  
bathroom.  Courtney set  off  to  create  something that  could  
combine potatoes  with  the luxur ious  fee l  the  ins ide  of  the  
hote l ,  which was a  hard miss ion to  accompl ish.  In i t ia l ly,  she 
p layed with  us ing  brand colors  as  the base for  the  des ign.  
But  th is  quick ly  fe l t  too crowded and over whelming .  We 
needed something more min imal ist ic .  I t  was then that  she 
began tr y ing  to  use  text  to  communicate  our  message.
 The words "potato"  and " luxur y"  seemed to  be what  we 
needed to  incorporate  somehow.  With a  lot  of  bra instorming ,  
Courtney dec ided to  look into  other  words that  re late  to  
potato.  "Spud"  quick ly  seemed l ike  the perfect  word to  
combine with  " luxur y".  She dec ided to  beg in  p lay ing with  
opt ions  by combining the two words and creat ing  somewhat  
of  a  logo for  our  products .  

Product  Design |  Courtney Smith

Potato +
Luxurious



The Final
Product

  In  the  end,  Courtney came up with  a  des ign that  
was min imal ist ic  and combined our  two words ,  "potato"  and 
" luxur ious".  By  phys ica l ly  combing the two words through the 
extended "p"  in  the des ign,  i t  brought  unity  to  two u#er ly  
contrast ing  words.
 A!er  some tr ia l  and error  with  the type s izes ,  she 
landed on something that  was t rave l -s ized,  leg ib le  and 
communicated sophist icat ion.  The final  resul t  i s  a  brand of  
product  that  wi l l  hopeful ly  spark  conversat ion when guests  
take i t  home a!er  the i r  stay.  
 The Potato Hote l  can cont inue to  use  th is  mark ing with  
other  products  as  t ime goes  on,  and can eas i ly  switch up the 
backgrounds and type co lors  to  create  a  d ifferent  fee l  per  
product .

Product  Design |  Courtney Smith



The Goal The Process
 For  our  sty le  guide ,  we wanted something min imal ist ic  
that  eas i ly  showed what  our  brand sty le  guide l ines  were.  
Th is  was to  be a  tool  for  a l l  des igners  to  reference and 
ensure  a l l  des igns  we cohes ive  and met  brand guide l ines .  
One of  our  goals  was for  our  sty le  guide to  not  be too long .  
We fe l t  the  sty le  guide should be short  enough for  des igners  
to  fami l iar ize  themselves  with  the des ign ru les .  We needed 
our  sty le  guide to  have main sect ions  about  our  audience,  
miss ion statement ,  brand colors ,  brand voice ,  proper  logo 
usage,  typography,  and photo/v ideo ru les .   
 The sty le  of  the  sty le  guide i tse l f  needed to  be the 
keystone of  a l l  des igns  done for  the  brand.  We wanted i t  to  
be most ly  min imal ,  whi le  st i l l  represent ing  what  the fee l  of  
des igns  should be in  our  brand.  We rea l ized quick ly  with  one 
vers ion of  the  sty le  guide ,  that  there  were  des ign dec is ions  
that  hadn ' t  been implemented in  other  parts  of  our  project ,  
and therefore  the sty le  guide needed so be s impl ified.    

Style Guide Design |  Courtney Smith

*Elsa’s Work*



The Final
Product

 A!er  a  few rev is ions ,  we were  le!  wi th  a  sty le  guide 
that  was s imple  and represented our  brand.  This  final  sty le  
guide was funct ional ,  leg ib le ,  and communicated what  our  
brand should stand for.  By  leaning more s impl ist ic  in  the 
sty le  guide 's  des ign,  i t  a l lows new des igners  who are  refer -
enc ing the sty le  guide to  have a  f resh eye when des igning 
new pieces .  Ul t imate ly,  i t  answers  quest ions  that  are  asked 
by brand des igners  and helps  to  g ive  an over v iew of  what  
the brand str ives  to  be.         

Style Guide Design |  Courtney Smith



The Goal

Case Study Design |  Courtney Smith

The Process
 When coming up with  the des ign for  our  case  study,  we 
knew we needed i t  to  be s impl ist ic  and reflect  the whole  of  
our  branding package des igns.  Th is  was a  fine l ine  to  walk ,  
as  we d idn ’ t  want  the case study to  seem over whelming with  
the amount  of  informat ion i t  would hold.  

Title page: Table of Contents: Overview Page: Example Appendix Page:

Title page: Table of Contents: Overview Page: Example Appendix Page:



The Final
Product

 Courtney dec ided on an u l t ra-s impl ist ic  sty le  for  the  
case study.  Th is  way,  i t  resembled our  min imal ist ic  des igns  
throughout  our  branding package,  and wouldn ’ t  compete  
with  the informat ion d isp layed in  the case study.      

Case Study Design |  Courtney Smith



Socia l  Media Specia l ist  |  Designer

Email: endlesslyelsa@gmail.com 
Phone: (801) 389-3244
Instagram: @elsabowman

Elsa grew up in Ogden, Utah. She gained a love for 
photography in high school but didn't pick up a DSLR 
until she was in college. Social media is also one of Elsa's 
interests. She has worked for Acanela expeditions on 
their social media, and started her own social media 
account where she creates content regularly. Elsa is a 
visual communications major who is excited about 
creating beautiful things.

Elsa Kunzler

Main Projects :
Social Media Design
Photography
Brochure Design

Social Media Design
Photography

Brochure Design



The Goal

Social  Media |  E lsa Kunzler

The Process
 The main goal  with  the soc ia l  media  was to  brand the 
soc ia l  media  account  and to  g ive  i t  a  more cohes ive  fee l .  We 
wanted to  g ive  the Potato Hote l  a  strong soc ia l  media  
presence and show off  the  best  aspects  of  the  hote l .  Soc ia l  
media  should be a  p lace  where  potent ia l  guests  can v is i t  and 
get  a  taste  of  what  stay ing at  the  hote l  might  be l ike .  They 
can see l i festy le  content  which he lps  them to p icture
themselves  at  the  hote l .  We wanted to  create  content  that  
would enterta in ,  inform,  and inspire  potent ia l  guests  to  
make the t r ip  out  to  Idaho to  stay  at  the  potato hote l .  
  Having a  cohes ive  soc ia l  media  presence is  an 
important  part  of  the  branding process .  I  s tarted th is  
process  by making a  mood board and figur ing  out  what  our  
aesthet ic  would be.  When we dec ided on what  the sty le  
would be for  our  content ,  I  began to  sketch and bra instorm 
content  ideas.  I  co l lected royal ty- f ree  inspirat ion photos  and 
created mock-ups of  the  Instagram account  to  get  my ideas  
out .This  was an important  part  of  the  process  because i t  
he lped me be able  to  v isual ize  what  our  account  would look 
l ike  and nai l  down the sty le .Next  I  went  out  and took mock 
photos.



Socia l  Media |  E lsa Kunzler

The Process
 I  took more mock photos.  I  t r ied to  re-create  shots  that  
I  wanted to  get  on the photoshoot  day at  the  potato hote l  in  
other  env i ronments  before  I  got  there .  Th is  made a l l  the  
d ifference in  th is  project .  I  was able  to  pract ice  the photos  
and get  a  lot  of  feedback before  the photoshoot  which 
he lped me immensely  on the day of.  On the day of  the  shoot ,  
I  was ver y  prepared.  I  was able  to  go in  and know exact ly  
what  I  needed to  do.  The photos  turned out  great .  I  ed i ted 
and re-edi ted unt i l  our  team was sat isfied with  the sty le .  
Then I  was able  to  form a  content  ca lendar  for  Instagram.  I  
created three weeks worth of  posts .  I  c reated Instagram high 
l ight  covers  and spent  loads of  t ime rework ing them.  I  
created Instagram highl ight  content  and I  am so p leased 
with  how the Instagram turned out .
 One struggle  that  we ran into  was ge# ing  cohes ive  
Instagram stor y  content  between my des igns  and my team 
mate ’s  des igns.  We solved th is  issue by establ ish ing some 
branding ru les  such as  typography and e lements  that  would 
t ie  ever yth ing together.  
 



The Final
Product

 The final  product  for  our  soc ia l  media  was three  weeks  
worth of  beaut i fu l  soc ia l  media  content ,  Instagram stor y  
content ,  IGT V v ideos ,  Stor y  h ighl ight  covers ,  and Facebook 
content .  I  contr ibuted many of  the  shots  that  were  used for  
our  soc ia l  media ,  Instagram highl ight  covers ,  and Instagram 
stor y  content .
    Branding and creat ing  our  soc ia l  media  was a  long process  
but  i t  was so rewarding .  I t  was amazing to  be able  to  take 
the brand and the sty le  and trans late  that  into  a  soc ia l  
p latform.  The posts  and stor ies  and a l l  of  the  content  that  
we created took on the brand ’s  personal i ty.  
    Focus ing on creat ing  a  soc ia l  media  for  the  brand was a  
ver y  important  part  of  the  branding process .  In  th is  day and 
age,  soc ia l  media  contr ibutes  so  much to  a  brand ’s  vo ice  
and presence.   
 There  was a  lot  to  be done on the soc ia l  media  in  such a  
short  t ime,  but  we worked hard and we came out  with  an 
amazing resul t .  We are  thr i l led  to  present  our  soc ia l  media  
content  and branding .  Check out  the fu l l  instagram account  
at :  h#ps://www. instagram.com/thepotatohote l/   

Socia l  Media |  E lsa Kunzler
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The Goal The Process
 There  were  severa l  goals  that  we had as  a  photography 
team.  The fi rst  was to  de l iver  beaut i fu l  images that  could  be 
used to  brand The Potato Hote l .  The second was to  use  these 
images to  further  establ ish  the brand voice  and sty le .  The 
th i rd  goal  was to  enhance each of  the  assets  we created with  
profess ional  imager y.  
 To  achieve these goals ,  many steps  were  taken.  I  began 
by creat ing  mood boards  and sketching potent ia l  shots  that  I  
had ideas  for  in  my head.  From there  I  took th ings  a  step 
further  by  creat ing  a  shot  l i s t .  I  knew that  we would only  
have one opportunity  to  shoot  The Potato Hote l ,  so  I  wanted 
to  make sure  I  was fu l ly  prepared to  get  ever yth ing that  I  
needed before  I  showed up.  I  recreated the shoot  in  p laces  
that  I  could  find that  were  s imi lar  in  sty le  or  space to  The 
Potato Hote l  and d id  mock shoots  to  get  ready for  the  b ig  
day.  A  few of  my mock shoots  were  at  loca l  apartment  
complexes  that  had a  s imi lar  inter ior  sty le  as  The Potato 
Hote l .  

Photography |  E lsa Kunzler



The Final
Product

 My final  mock shoot  was in  my a i rstream tra i ler,  a  space 
that  was extremely  s imi lar  to  The Potato Hote l  in  shape and 
s ize .  Th is  shoot  prepared me the most ,  because i t  got  me 
more pract ice  on work ing in  a  smal l  space.
    A long the way I  showed my team of  creat ives  and my 
mentors  my photos  and saught  a$er  the i r  feedback.  Th is  
feedback was cruc ia l  in  my preparat ion.  I  can not  stress  
enough how important  ge# ing  th is  feedback was in  th is  
project .  When the day final ly  came,  I  fe l t  more than 
prepared.  I  was able  to  execute  the shoot  smoothly  and I  
had a  sense of  d i rect ion and knew exact ly  what  I  needed to  
do.  I  fe l t  ca lm and prepared.
 One major  takeaway was that  you can never  be  
overprepared for  a  b ig  photoshoot  l ike  th is  one.  There  wi l l  
a lways be unexpected h iccups,  and i t  i s  good to  be prepared 
for  those.  When h iccups happen,  you need to  be a  quick  
th inker  and a  problem solver.  You need to  be able  to  th ink of  
creat ive  so lut ions  when th ings  inev i tably  go a  l i# le  d ifferent  
than you p lanned.  

Photography |  E lsa Kunzler



The Final
Product

 The final  product  turned out  even be#er  than I  had 
hoped.  On the b ig  day,  I  took over  700 photos  and I  ended 
up with  349 edited photos.  I t  was a  long day of  shoot ing ,  
but  i t  was a l l  worth i t  for  the  photos  that  we took.  
 On the day of  the  final  photoshoot ,  i t  was important  to  
have backups of  ever yth ing .  We d id  great  in  th is  aspect .  We 
had a l l  of  the  gear  that  we needed and then some.  Lucki ly,  
our  gear  preformed wel l  for  us  dur ing  the photo shoot .  
However,  we were  prepared and had a  lot  of  back up p lans  in  
case th ings  d idn ' t  go  to  p lan.  That  gave us  a  lot  of  peace of  
mind on the day of  the  photoshoot .  We knew that  we were  
prepared for  anything .
 I  am proud to  present  my final  photos.  You can v iew the 
ent i re  co l lect ion by v is i t ing  th is  l ink :
h#ps://dr ive .google .com/dr ive/u/0/fo lders/1bRp-
VA5Io0HAtXtOP894vvvaXQZIVEVu0 

Photography |  E lsa Kunzler



The Goal The Process
 The goal  of  the  brochure  was to  create  a  beaut i fu l  
d isp lay  i tem for  the  hote l .  The brochure  wi l l  be  a  great  
addit ion to  the hote l .  The brochure  has  come a  long way.  I  
wanted to  achieve a  br ight ,  a i r y,  min imal ist  des ign.  A l l  I  can 
say is ,  min imal ism is  eas ier  sa id  than done.  Achiev ing  a  wel l  
des igned minimal ist  product  is  so  much harder  than i t  looks.  
Many of  my efforts  ended up in  the wrong d i rect ion.  I  had to  
restart  qui te  a  few t imes and cont inue to  t r y  new th ings  
unt i l  I  final ly  got  on the r ight  t rack.  Once the des ign was 
final ly  headed in  the r ight  d i rect ion,  I  was ready to  start  
fine-tuning .  The fine-tuning process  took the brochure  to  a  
whole  new leve l  that  could  not  have been reached other wise .
 A$er  count less  hours  of  tweaking ,  ed i t ing ,  and 
fine-tuning the brochure  has  go#en to  a  p lace  that  I  am ver y  
proud of.  I  am thr i l led  with  the final  resul t .  I  have final ly  
been able  to  t rans late  the v is ion I  had for  the  brochure  into  
rea l i ty.  I t  turned out  even be#er  than I  imagined i t  would.

Brochure |  E lsa Kunzler
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The Final
Product

 My final  product  is  a  t r i fo ld  square  brochure  that  
h ighl ights  the best  corners  and features  of  the  hote l .  I t  
showcases  the hote l ’ s  or ig in  and creator.  I t  i s  a  br ight ,  
c lean,  min imal  des ign that  fi ts  the  aesthet ic  of  both the sty le  
guide we establ ished for  the  brand,  as  wel l  as  the inter ior  of  
the  actual  potato i tse l f.  The potato is  stunning on the 
ins ide ,  and our  brochure  sure ly  showcases  the potato in  a l l  
of  i ts  g lor y.  One of  the  struggles  that  I  overcame in  creat ing  
th is  brochure  was learn ing that  somet imes,  less  is  more.  
Minimal ism is  a  sty le  I  have a lways admired and fe l t  drawn 
to ,  but  I  have never  known quite  how to  approach i t .  I  kept  
work ing with  my teammates  and my mentors  unt i l  I  was 
complete ly  sat isfied with  the min imal ist  des ign.  As  I  was 
pers istent ,  I  was able  to  t rans late  the v is ion into  rea l i ty.
 The brochure  was a  labor  of  love.  A l l  of  the  effort  was 
worth the beaut i fu l  end resul t .  I  learned a  lot  about
 min imal ist  des ign throughout  th is  process  and that  is  
something I  wi l l  take with  me into  future  projects .  I  am so 
p leased to  present  an a i r y,  br ight ,  min imal ist  brochure  that  
the Potato Hote l  can use for  years  to  come.  

Brochure |  E lsa Kunzler



Other Design Work |  E lsa Kunzler

Other
 My other  des ign work inc luded creat ing  the fi rst  dra$  of 
the  sty le  guide.  For  th is  task ,  I  co l laborated with  my 
teammates  to  ensure  that  we a l l  had a  c lear  v is ion of  what  
the branding would be.  I  ta lked and met  with  other  members  
of  the  team and came up with  mood boards ,  d id  sketches ,  
and made sure  that  we were  a l l  on the same page for  the  
branding .  I  then took our  compi led efforts  and turned them 
into a  sty le  guide.  I  chose co lors ,  and des igned a  cohes ive  
document  for  our  team to  base the i r  efforts  on.  Th is  sty le  
guide establ ished ru les  and branding for  the  Potato Hote l .  
Later  on,  the  sty le  guide was refined and finished by 
Courtney,  our  creat ive  d i rector.  She added more brand ru les  
and refined the v is ion for  The Potato Hote l .
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The Goal

Instagram Page Design |  Kayla Tayco

The Process
  E lsa  and I  had a  goal  to  create  a  soc ia l  media  
Instagram page for  Kr ist ie  Wolfe ’s  B ig  Potato Hote l .   We 
wanted the Instagram page to  be an updated vers ion of  the  
one that  Kr ist ie  a l ready has.   With th is  in  mind,  our  goal  was 
to  create  an asthet ica l ly  p leas ing  Instagram that  was t rendy 
and would reach our  target  audinece.  
 
 We began our  process  by rev iewing the Instagram page 
that  Kr ist ie  Wolf  i s  current ly  us ing  to  market  her  potato 
hote l  and then looked at  a  var iety  of  d ifferent  Instagram 
pages  through P interest .   From there  we each made our  own 
moodboards and compl ied images f rom Pinterest  that  we 
thought  fi t  the  theme and asthet ic  goal  we were  work ing 
towards.   

 In  addit ion,  we began sketching and creat ing  mock ups 
for  our  Potato Hote l  Instagram page.   I  c reated two d ifferent  
mockups us ing  Adobe Photoshop and created d ifferent  layers  
to  add in  images that  we had permiss ion to  use  f rom 
indiv iduals  who had the exper ience of  v is i t ing  the B ig  Potato 
Hote l .   Later  I  added some of  the  des igns  that  our  team 
worked on such as  the logo and Instagram stor y  icons.  



The Final
Product

 We were  p leased to  be able  to  create  an Instagram 
account  that  is  a  new and rev ised vers ion of  the  account  
Kr ist ie  Wolf  current ly  has  for  her  Potato Hote l .   E lsa  and I  
uploaded images to  the account  that  our  photography team 
shot  and edited.   We added capt ions  to  each image and 
created stor y  h ighl ights  to  feature  d ifferent  aspects  of  
ever yth ing that  comes with  the hote l  and what ’s  on locat ion.   

    As  our  goal  was to  update  the current  account  for  the  
Potato Hote l  and develop i t  in  a  way that  is  aesthet ica l ly  
p leas ing  towards Kr ist ie  Wolf ’ s  audience,  we have a l ready 
seen v iewers  interested in  the account  and work we ’ve  
des igned and current ly  have one fo l lower  on the pr ivate  
account .

Instagram Page Design |  Kayla Tayco



The Goal
The Process

 Kr ist ie  Wolf  has  an account  for  her  Potato Hote l ,  and 
we wanted to  be able  to  re-create  an updated vers ion of  the  
account  she current ly  runs.   We a lso  wanted these h ighl ights  
to  be cohes ive  with  the way we des igned the Instagram 
account  and to  be aesthet ica l ly  p leas ing  to  v iewers .

 I  c reated a  pr ivate  Instagram account  and E lsa  and I  
s tarted uploading photos  that  out  team took of  the  Potato 
Hote l  and added capt ions  to  each image and we a lso  created 
content  to  upload to  the d ifferent  stor y  icons.

 I  created two d ifferent  p ieces  of  content  us ing  Adobe 
I l lustrator  for  the  inter ior  of  the  potato and the inter ior  of  
the  s i lo .   I  used our  theme colors  and typography and made 
many rev is ions  as  our  creat ive  d i rector  he lped me to  make 
the des igns  more cohes ive  and s impl ist ic  to  our  overa l l  goals  
as  a  team.

Instagram Story Highl ights  Design |  Kayla Tayco
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The Final
Product

 In  the  end,  I  was able  to  create  two d ifferent  Instagram 
highl ights  showcasing the inter ior  of  the  Potato Hote l  and 
the inter ior  of  the  s i lo .   I  made many changes and rev is ions  
to  each h ighl ight  to  make my work cohes ive  with  E lsa ’s  
h ighl ights  and our  goal ,  which was to  create  an aesthet ica l ly  
v isual ly  p leas ing Instagram highl ights  that  would target  
Kr ist ie  Wolf ’ s  audience.   

 I  keep our  co lor  scheme the same and used var ious  
opaci t ies  for  the  added stroke underneath each text  in  
Adobe I l lustrator.   I  a lso  changed some photos  to  the most  
recent  and updated vers ions  that  were  edi ted by our  
photography team.   

 We were  p leased to  be able  to  create  d ifferent  h ighl ights  
for  the  Instagram page that  is  up and funct ioning for  v iewers  
and an audience that  is  interested in  stay ing in  the Potato 
Hote l .   These h ighl ights  feature  the ins ide  of  the  Potato 
Hote l  and the s i lo ,  which a l low v iewers  to  get  a  sneak peek 
at  the i r  stay  on s ight  in  Boise ,  Idaho.

Instagram Story Highl ights  Design |  Kayla Tayco



The Goal The Process
 A long with  creat ing  an Instagram platform for  the  
Potato Hote l ,  E lsa  and I  a lso  wanted to  create  a  Facebook 
page for  Kr ist ie  as  wel l .   I  rev iewed the Facebook page that  
Kr ist ie  is  current ly  us ing  to  market  her  potato hote l  and 
came to  the same conclus ion as  we d id  with  the Instagram.   
A  new and improved vers ion of  the  Facebook page needed to  
be created.   Th is  page needed to  a lso  carr y  the same 
cohes ive  and aesthet ica l ly  p leas ing  content  that  our  
Instagram account  would have to  reach our  target  audience.

 Therefore ,  I  c reated mock-ups of  the  Facebook page 
us ing  Adobe XD and looked at  a  Facebook page to  recreate  
each indiv idual  box and text .   I  a lso  used images that  I  had 
permiss ion to  use  and updated the logo as  the process  
cont inued.   Moreover,  we brought  the Facebook page to  l i fe  
as  we created a  pr ivate  page through Facebook to  showcase 
the Potato Hote l  and the great  exper iences  that  d ifferent  
indiv iduals  are  creat ing  by us ing  photos  and capt ions.   

Facebook Page Design |  Kayla Tayco



The Final
Product

 In  the  end,  we were  able  to  create  a  new and updated 
Facebook page for  Kr ist ie  Wolf  that  is  funct ioning and open 
to  the publ ic .   I  c reated a  “book now”  bu#on that  is  l inked to  
the Ai rbnb s i te  for  the  Potato Hote l  with  a l l  of  the  amenity  
informat ion and bookings  avai lable .

 In  order  to  create  a  mock-up,  I  fi rst  had to  v iew the 
Facebook page not  as  an admin and instead as  a  v iewer.   
A$er  screensho# ing  the page I  pul led i t  into  Adobe 
L ightroom,  Photoshop,  and then I l lustrator  to  h ide the 
v iewer  page bar  at  the  top of  the  account .   In  I l lustrator  I  
was able  to  p lace  a  rectangular  box over  the bar  and used 
the eyedropper  tool  to  make i t  the  same color  as  the grey  
background.

 We were  p leased to  be able  to  create  a  Facebook page 
that  is  up and funct ioning for  v iewers  and an audience that  
is  interested in  stay ing in  the Potato Hote l .   Th is  Facebook 
page a l lows these v iewers  to  have the opportunity  to  get  an 
ins ight  into  what  the Potato Hote l  i s  a l l  about .

Facebook Page Design |  Kayla Tayco
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The Goal

Potato Walkthrough Video |  Makenzie Wilson

The Process

 The main goal  of  the  potato walkthrough v ideo was to  
have our  v iewers  be ing lef t  with  a  wow factor,  that  you can 
s leep in  a  potato.  Not  only  is  i t  a  potato ,  but  a  beaut i fu l ly  
des igned,  comfortable  and e legant  hote l  space.  We want  our  
audience to  have a  c lear  v isual izat ion of  what  the Potato 
Hote l  looks  l ike  both ins ide  and out .  We wanted to  educate  
our  audience on some of  the  features  that  are  inc luded 
ins ide the potato.  Those be ing;  running water,  a i r  condit ion-
ing ,  custom-bui l t  bed,  a  record p layer,  o ld  records ,  a  
min i - f r idge and so much more.
 I  d id  a  few pract ice  v ideo shoots  and edits  before  
filming on s i te .  In  post-product ion I  sp l iced a l l  the  v ideos 
together,  l i censed music ,  smoothed trans i t ions ,  record 
voice-overs ,  corrected the audio ,  as  wel l  as  the co lor.
 The main use of  the  walkthrough v ideo is  for  market ing  
purposes.  Th is  60-second v ideo wi l l  be  found on our  soc ia l  
media  accounts  inc luding;  Instagram and Facebook.  The 
v ideo would a lso  be found on the Potato Hote l  websi te .  

Watch the process  and final  product  here :  
https ://www.youtube.com/play l ist? l is t=PLbBWk6tM5V_WJQbtcXzsMcsTvx2L8PSf3



The Process The Process
Scr ipt  Process :

Edit  #1
Student :  “Potatoes  are  extremely  
versat i le ,  they can be;  French f r ies ,  
mashed potatoes ,  hash browns,  
ch ips ,  baked potatoes  and so much 
more.  But  d id  you ever  th ink a  potato 
could  be a  hote l?  

We' re  here  today in  southeast  Boise  
at  "The B ig  Idaho Potato Hote l . "

Krist ie  Wolfe ,  a  t iny-home 
entrepreneur,  has  t ransformed th is  6  
ton,  28 f t  long potato into  a  hote l ,  
that  you can s leep in .  Let 's  show you 
around. ”

Edit  #2
Voiceover :  “ Ins ide  the potato hote l ,  
you ’ l l  find a  white ,  br ight  and a i r y  
theme.  With a  custom-bui l t  bed,  some 
l ight  woods,  and an ant ler  chandel ier.  
There ’s  a  record p layer,  a  min i - f r idge ,  
some p ink chairs ,  running water  and 
a i r  condit ioning .  

The luxur y  bathroom is  located just  
outs ide the potato.  I t  has  the same 
aesthet ic  and fee l  l ike  the potato 
hote l  but  inc ludes  some farm and 
Idaho e lements  inc luding;  a  wicker  
chandel ier,  heated br ick  floor ing  and 
lots  of  p lants .  

What are  you wait ing  for?  Come stay 
the n ight  at  the  Potato Hote l  here  in  
Boise ,  Idaho. ”

Edit  #3
Krist ie ;  “ I  am Kr ist ie  Wolfe ,  and I  am 
the bui lder  and owner  of  the  b ig  
Idaho potato hote l  in  Boise  Idaho. ”  

Voiceover :  “ Ins ide  the potato hote l ,  
you ’ l l  find a  white ,  br ight  and a i r y  
theme.  With a  custom-bui l t  queen 
bed,  an ant ler  chandel ier  and some 
l ight  woods.  There ’s  a lso  a  record 
p layer,  a  min i - f r idge ,  some p ink 
chairs ,  running water  and a i r  
condit ioning .  

The luxur y  bathroom is  located 
outs ide the potato in  a  custom bui ld  
s i lo .  I t  has  the same aesthet ic  and 
fee ls  as  the potato hote l  with  some 
fun farm and Idaho e lements  which 
inc lude;  a  wicker  chandel ier,  a  
fireplace mante l ,  heated br ick  floor ing  
and lots  of  p lants .

What are  you wait ing  for?  Come stay 
the n ight  at  the  Potato Hote l  here  in  
Boise ,  Idaho. ”

Kr ist ie :  “Thanks for  stopping by! ”

Potato Walkthrough Video |  Makenzie Wilson



The Final
Product
 I ’m ver y  happy with  the outcome of  the  potato 
walkthrough v ideo.  I t  showcases  the ins ide  of  the  potato,  
the  des ign e lements  of  the  potato,  the  fee l  and fun features  
that  are  inc luded in  your  stay  at  the  Potato Hote l .    
 I  faced a  lot  of  chal lenges  throughout  th is  v ideo 
process .  As  prepared as  I  thought  I  was ,  I  rea l ized in  
post-product ion that  I  could  have benefited f rom a larger  
var iety  of  shots .  A l though I  d id  numerous test  shots  
prev ious to  the v ideo shoot ,  I  could  have great ly  benefited 
f rom more pre-product ion work.  
 Gett ing  the shots  I  needed a l l  in  one smooth take was 
another  chal lenge I  faced.  A long with  that ,  there  was the 
chal lenge of  proper ly  l ight ing  the ins ide  of  the  potato.  I f  we 
were  to  use  l ights  to  br ighten the room we faced the 
chal lenge of  gett ing  the l ights  in  the shots ,  and poss ib ly  
having to  edi t  them out  in  post-product ion.  Lucki ly  the  
potato was l i te  wel l  enough on i ts  own that  we d idn ’ t  need 
to  l ighten the room,  and I  was able  to  get  the  shots  I  needed 
without  anything interfer ing .
 I  acc identa l ly  shoot  a l l  the  footage inter laced,  
something I ’m not  wel l  educated on.  Lucki ly  I  was able  to  
reverse  that  effect  and now know to  never  shoot  in  that  
sett ing  again.

Potato Walkthrough Video |  Makenzie Wilson



The Goal The Process

 Our  Instagram page features  d ifferent  parts  of  the  
Potato Hote l  through a  ser ies  of  images ,  but  we wanted to  
showcase those same aspects  through four  d ifferent  v ideos.  
These v ideos are  so le ly  used as  Instagram highl ights .  They 
are  15-seconds long and have an aspect  rat io  of  9x16 to  
proper ly  fit  the  Instagram stor y  d imensions.

Instagram Story Highl ight  Videos |  Makenzie Wilson

Watch the process  and final  product  here :  
https ://www.youtube.com/play l ist? l is t=PLbBWk6tM5V_V788q8jZbesfWl iYWf3aoW

Before After



The Final
Product

 The final  product  of  these v ideos is  ver y  intr igu ing ,  
featur ing  some of  the  most  interest ing  aspects  of  what  the 
Potato Hote l  has  to  offer  in  only  15-seconds.
 These v ideos went  through a  ser ies  of  adjustments  as  I  
had or ig ina l ly  edi ted them with  the incorrect  d imensions 
(1920x1080.)  I  was able  to  fix  them by auto reframing the 
sequence through Adobe Premiere  Pro ,  or  by  finding 
complete ly  new footage that  would fit  the  correct  f rame s ize .  
 I  l i censed four  separate  songs for  these v ideos ,  to  g ive  
them each the i r  own unique sound and flare.  Each song is  
upbeat  and fun,  perfect ly  sett ing  the tone to  what  the 
v iewer  is  watching .  
 Each c l ip  is  co lor  graded to  keep a  cons istent  look 
throughout  the v ideo i tse l f  and the other  v ideos as  a  whole .  
 Th is  project  was quite  chal lenging as  a  whole ,  but  I  
th ink something that  wi l l  great ly  benefit  the Potato Hote l ’ s  
Instagram page and add a  var iety  of  content .  

Instagram Story Highl ight  Videos |  Makenzie Wilson



The Goal The Process
 The IGT V v ideo ’s  main goal  i s  to  educate  the audience 
on how the potato came to  be the “Potato Hote l . ”  An ins ight  
into  the bui lder  and owner  of  the  Potato Hote l ,  Kr ist ie  
Wolfe ’s  l i fe .  How and why she choose to  tour  with  the 
famous potato,  how she got  the potato,  and how she bui lds  
i t  into  l ivable  hote l  space.  The v ideo a lso  educates  v iewers  
on how Dol ly  the  cow found her  home here  at  the  Potato 
Hote l .
 There  was no preparat ion done for  th is  v ideo,  instead,  i t  
was something that  was done on the whim.  
 The main purpose of  th is  7 -minute  v ideo is  to  be used 
on Instagram’s  IGT V ’s  channel .  However,  because of  the  
proport ions  and content  with in  the v ideo,  i t  can be used on 
other  soc ia l  media  p latforms inc luding ,  Facebook and 
Youtube.  

IGTV Video |  Makenzie Wilson

1

Watch the process  and final  product  here :  
https ://www.youtube.com/play l ist? l is t=PLbBWk6tM5V_VJmxGiv lA1z-WczSFSkCIU



The Final
Product

 There  was no pre-product ion involved for  th is  Instagram 
IGT V v ideo.  i t  was something we,  as  a  team,  dec ided to  fi lm 
on a  whim.  luck i ly  we had the necessar y  camera and audio  
equipment  to  accompl ish i t .  Kr ist ie  d id  an amazing job on 
the spot ,  she was wi l l ing  to  be inter v iewed and answered the 
quest ions  with  confidence and surety.  
 Post-product ion was chal lenging as  we dec ided to  use  
only  one of  the  two camera angles .  Th is  made the cut  scenes 
chal lenging when we had to  cut  out  the audio  of  the  
narrator 's  quest ions.  I t  looked ver y  choppy and awkward,  
however,  we appl ied a  morph cut  effect  in  Adobe Premiere  
Pro and i t  now looks  a lmost  seamless .
 The v ideo perfect ly  portrays  the message we wanted to  
share .  

IGTV Video |  Makenzie Wilson



The Goal The Process

 The concept  behind the case study v ideo was to  show 
a l l  the  hard work and dedicat ion we,  as  a  team,  put  into  the 
branding package for  the  Potato Hote l .  The v ideo recaps how 
the photo and v ideo team captured the content  needed 
on-s i te .
 Photography and v ideography were  a  large  port ion of  
our  branding package.  Our  photos  and v ideos were  used to  
showcase the Potato Hote l  in  a lmost  ever y  aspect  of  our  
branding inc luding;  souvenirs ,  websi te  des ign,  soc ia l  media ,  
market ing ,  brochure ,  and much more.  The case study v ideo 
showcases  the products  that  each team member  
accompl ished and the photo and v ideo assets  that  were  
used.

Watch the process  and final  product  here :  
https ://www.youtube.com/play l ist? l is t=PLbBWk6tM5V_Xq_xVHvl4o5uFXTJ2Oxbcq

Case Study Video |  Makenzie Wilson



The Final
Product

 The final  product  of  the  case study v ideo v isual ly  
displays  a l l  the  hard work each team member  d id  throughout  
the past  13  weeks.  I t  shows behind the scenes of  our  group 
meet ings ,  the  products  each team member  produced,  as  wel l  
as  the photo and v ideo team on-s i te  at  the  Potato Hote l  in  
Boise ,  Idaho.  There  are  inter v iews with  a  few group members  
who share  the i r  exper iences  shoot ing  at  the  Potato Hote l .
 An issue I  faced with  the product ion of  th is  case  study 
v ideo was making ever yth ing look cohes ive  and on-brand.  I  
had a  var iety  of  images with  d ifferent  d imensions (some 
hor izonta l  and some vert ica l )  and had to  make the d ifferent  
proport ions  look v isual ly  appeal ing .  The v ideos were  shot  on 
different  dev ices  which gave off d ifferent  co lor  tones  which I  
had to  co lor  match.  
 The final  v ideo as  a  whole  looks  s imi lar  in  co lor  and 
on-brand.  The v ideo educates  v iewers  on how a team of  e ight  
students  f rom Br igham Young Univers i ty- Idaho worked 
together  and created a  branding package for  the  Potato 
Hote l .

Case Study Video |  Makenzie Wilson



The Goal The Process
 I  knew I  wanted my images to  portray  a  message and 
display  the beauty  and unique features  that  the Potato Hote l  
had to  offer.  I  d id  th is  by  captur ing  numerous shots  before  
the on-s i te  photo shoot .  I  took photos  of  both my apartment  
complex  and my own apartment .  Th is  he lped me get  a  better  
idea of  what  images I  wanted to  capture  and helped me be 
better  prepared for  the  b ig  day on-s i te .  
 How we edited our  images was a  ver y  important  aspect .  
We wanted our  images to  match the Potato Hote l ' s  theme of  
be ing l ight ,  br ight  and a i r y.  Th is  was accompl ished through a  
preset  I  prev ious ly  purchased f rom L ight  and Air y  
Photography 
(http:// l ightandair yphotog .com/the- l -and-a- l i festy le-mobi le-
presets?utm_source=google&utm_medium=search&utm_cam
paign=brand&gcl id=Cj0KCQjwsYb0BRCOARIsAHbLPhFkRGgxK
Qdl3Bp- IS4nCDqNvRcIwPk93f8ZUsQ5FqsCfrrruUa1E14aAvmfE
ALw_wcB.)  Th is  preset  was used to  brand our  images and 
keep them a l l  the  same between three separate  
photographers .  

Photography |  Makenzie Wilson



Photography |  Makenzie Wilson

The Final
Product

 We captured hundreds of  images  at  the  Potato Hote l  in  
Boise ,  Idaho to  be used spec ifical ly  for  our  branding 
package.  I  took over  300 images on-s i te  at  the  Potato Hote l  
and edited over  170 of  them for  my team members  to  use  for  
the i r  projects .  I  a lso  edi ted about  100 images of  my team 
member,  Benjamin,  images to  he lp  them stay l ight ,  br ight  
and a i r y.  
 Th is  was a  great  project  that  I  fee l  ver y  accompl ished in  
as I  can v isual ly  see  my work across  a l l  aspects  of  the  
branding for  the  Potato Hote l .

View the complete  photo a lbum here:  
https ://makenziewi lsonmedia.passgal ler y.com/-potatohote l



Graphic Designer |  Market ing

Email: thelaurahancock@gmail.com
Phone: (208) 881-3172
LinkedIn: Laura Burton Hancock

Laura is from the Central Valley of California and 
grew up playing sports as a young child, into 
young-adulthood. She felt like she hadn’t ever 
found the right outlet for her creativity until she 
began college and discovered her love for 
photography and design. Through many trails 
and errors, she landed in the area of 
Communication with a Visual Media emphasis at 
BYU-Idaho, graduating with a Bachelor’s degree 
in April 2020.

Laura Hancock

Main Projects :
Outdoor Signage Design
Online & Print Advertisement Design
Style Guide Design

Outdoor Signage Design
Online & Print 

Advertisement Design
Style Guide Design



The Goal

Market ing Design |  Laura Hancock

The Process
    The main goal  of  market ing  advert isements  is  to  get  
v iewers  to  pay a!ent ion to  what  you have to  say.  Whether  
that  be  to  get  them to  stop scro l l ing ,  to  g ive  you the i r  one 
second of  a!ent ion as  they dr ive  by your  b i l lboard,  stop in  
the i r  t racks  to  read what  your  banner  has  to  say,  or  just  add 
to  the aesthet ic  of  your  property.  So,  creat ing  
a!ent ion-grabbing des igns  for  an advert isement  is  of  the  
utmost  importance.  And an a!ent ion-grabbing des ign is  a  
des ign that  is  creat ive ,  flows wel l ,  and is  on-brand with  the 
message and product .  
    For  these advert isements ,  we dec ided to  focus on outdoor  
s igns  for  the  property,  b i l lboards ,  soc ia l  media  
advert isements  ( for  Facebook and Instagram),  Google  
advert isements ,  advert isements  for  magazines  and posters .  
    With  th is  goal  of  a!ent ion-grabbing des igns  in  mind,  we 
started by researching str ik ing  b i l lboard advert isements  and 
then started sketching .  Throughout  the development  of  
these advert isements ,  we looked at  deta i ls  about  them that  
would make them be!er  and more str ik ing .  With much 
refinement ,  we fee l  that  these convey a  c lear  message to  the 
v iewer  and for  The Potato Hote l .



The Final
Product

    The final  product  you see here  is  a  ser ies  of  outdoor  
s ignage for  use  on the property  of  the  hote l  and 
advert isements  for  b i l lboards  and banners .
    These advert isements  and s ignage have been p ieces  that  
have gone through the most  refinement  and adjustment  to  
the c lar i ty  of  message to  v iewers .  The message of  
advert isements ,  espec ia l ly  at  th is  s ize  and sca le  is  
part icu lar ly  important  to  get  correct  to  make the most  of  the  
short  amount  of  t ime that  v iewers  g ive  to  you.  We fee l  that  
these s igns  g ive  the r ight  amount  of  “str ik ing-des ign”  to  get  
them to  pay a!ent ion to  what  the advert isement  has  to  say 
and wi l l  p ique cur ios i ty  and interest .

Outdoor Advert isements & Signage Design |  Laura Hancock



The Final
Product
    The final  product  you see here  is  a  ser ies  of  google  banner  
advert isements  to  use  on a  webpage and mult ip le  
advert isements  for  soc ia l  media  p latforms such as  Facebook 
and Instagram.  
    We wanted to  create  advert isements  that  you would 
expect  to  see  for  th is  bus iness  with  posts  for  A i rbnb and 
Facebook sponsored ad posts .  We then p laced these des igns  
in  mock-ups to  br ing  them to l i fe .
    These onl ine  advert isements  are  c lean,  min imal  and 
on-brand with  the fee l  of  the  Potato Hote l  with  the use of  
spec ific  angles  in  the photography and the use and 
p lacement  of  typography.
    There  has  been much tr ia l  and error  with  the des ign of  a l l  
of  these advert isements  and market ing  tools .  We are  p leased 
with  the resul t  of  how these have turned out  and would love  
to  see  them used in  rea l  l i fe .  

Online Advert isements |  Laura Hancock



The Final
Product

    The final  product  you see here  is  a  ser ies  advert isements  
to  be used for  pr int  such as  in  magazines .  
    We a imed to  create  advert isements  for  magazines  and 
posters  that  could  be used in  pr int  where  our  main 
demographic  would be most  l ike ly  to  see  them.  Which with  
our  brand sty le  and purpose would fi t  females  aged between 
late  twent ies  to  ear ly  fi$ ies .  
    These advert isements ,  hav ing a lso  gone through extens ive  
a l terat ions  and refinement ,  we fee l  convey the message of  
the  brand with  the happy couple  on one and a  ch ic  looking 
potato on the other.  

Print  Advert isements |  Laura Hancock



Graphic Designer |  Souvenir  Designer

Email: jaciemustard@gmail.com
Phone: (435) 315-8996
LinkedIn: @Jcmust
Website: h!ps://jaciemustard.wordpress.com/ 
Instagram: @jcmust

Jacie is from Midway, Utah and is number seven in her 
family with three brothers, three sisters, and 18 nieces 
and nephews. She studies Visual Communications at 
BYU-Idaho, who plans to graduate in December of 2020 
with her Bachelor’s Degree. She found her passion for 
design when she took some visual media classes in High 
School. She loves to play golf, spend time with friends 
and family, and to laugh and smile.

Jacie Mustard

Main Projects :
Logo Design
Style Guide Design
10 Souvenir Design

Logo Design
Style Guide Design
10 Souvenir Design



The Goal

Souvenir  Design |Jacie Mustard

The Process
 The goal  with  the souvenirs  was to  make them look as  
profess ional  as  we could ,  yet  have them be something that  a  
guest  would want  to  purchase to  show that  they stayed in  a  
potato!  P lus ,  i t ’ s  a lways n ice  to  have a  representat ion of  the  
p lace  where  you stayed.  
 We dec ided as  a  group that  we wanted to  have ten 
souvenirs .  A  sh i r t ,  hat ,  mug ,  key-chain ,  ornament ,  magnet ,  
s t ickers ,  postcard,  shot  g lass  and a  water  bo! le .  I  had done 
some research and found out  that  these were  the most  
popular  of  souvenirs  that  people  had bought .  With that  in  
mind,  I  went  stra ight  to  work des igning .  
 I  s tarted by sketching d ifferent  ideas ,  which d idn ’ t  take 
a  lot  of  t ime,  s ince  i t  was pre!y easy to  sketch ( for  example)  
a  water  bo! le .  I  then took those sketches  into  I l lustrator  
where  I  began to  des ign them.  I  used the pen tool  to  make 
the sketches  come to  l i fe .  Once I  had those des igns ,  I  got  
some great  feedback f rom my team.
 There  were  some days  where  I  wasn ’ t  able  to  work  on 
some of  them because we kept  changing our  logo des ign.  
Because I  had to  wait  on the updated logo,  I  was able  to  go 
back and fix some minor  deta i ls  on the souvenirs  that  I  
a l ready had made.  I  was able  to  get  rea l ly  good feedback 
a long the way f rom my team members  and mentors .  



The Final
Product

 I  am ver y  p leased with  how the final  products  came out!  
I  wanted to  pr int  out  a  hat  and do a  st icker  order,  but  we 
ended up with  just  doing some mockups instead to  make i t  
eas ier.  I  d id  end up pr int ing  out  a  t -sh i r t  which came out  
looking good.  
 I  a lso  3-D pr inted two keychains  and one ornament .  In  
my or ig ina l  des igns  I  had the keychains  and the ornament  a  
d ifferent  co lor,  but  with  3-D pr int ing  them,  you can only  do 
one co lor.  I ’m ver y  p leased with  the white ,  and how profes-
s ional  i t  looks.  They a lso  match the rest  of  the  souvenir ’ s  
which he lps  i t  to  look cohes ive  a l l  together.  
 Overa l l ,  I  love  how they turned out  and even though i t  
was a  chal lenge t r y ing  to  come up with  some ideas ,  i t  made 
me put  my mind to  work which I ’m ver y  gratefu l  for.  My team 
was a  b ig  part  of  th is  process  because they prov ided the 
feedback that  I  needed to  make adjustments .  My mentors  as  
wel l ,  because I  va lued the i r  opin ions and wanted to  make 
the resul t  not  only  showcase my best  work  but  a lso  show-
case the oveal l  look and fee l  of  the  hote l .    

Souvenir  Design |  Jacie Mustard



Website Designer

Email: bergt450@gmail.com
Phone: (208) 606-5770
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Although Tiffany wasn’t born in Idaho, she grew up and 
spent most of her school years in the Potato state. A"er 
a#ending Brigham Young University-Idaho, she was 
rewarded with a Bachelor's Degree in Web Design and 
Development. Tiffany enjoys spending quality time with 
family and friends laughing, smiling and creating life-long 
memories. 

Tiffany Berg

Main Project :
Website Design

Website Design



The Goal

Website Design |  Ti f fany Berg

 We wanted a  great  way to  get  Kr ist ie 's  Potato Hote l  out  
there  where  people  could  learn more ,  what  be#er  way than a  
beaut i fu l  websi te  promot ing th is  tour ist  dest inat ion.  We 
wanted to  des ign a  s imple  yet  e legant  s i te  that  would ent ice  
v iewers  to  take the n ight  off  and go stay  in  Idaho 's  one and 
only  Potato Hote l !  To  promote the Potato in  the best  way 
poss ib le ,  we wanted our  s i te  to  accompl ish severa l  tasks .  We 
wanted i t  to  g ive  a  quick  back stor y  of  the  Potato ,  answer  
f requent ly  asked quest ions ,  showcase our  newly  des igned 
Potato souvenirs ,  and final ly,  g ive  the user  a  way to  contact  
Kr ist ie  or  book a  n ight  stay.
 We started the des ign process  with  mood boards  and 
sketches  so we would know what  our  expectat ions  were.  From 
there  we moved on to  wireframes and d ig i ta l  dra"s .  Because 
the project  would be made in  Adobe XD,  creat ing  c l ickable  
rea l ist ic  bu#ons meant  lots  of  t ime spent  in  the prototype 
sect ion of  Adobe XD creat ing  paths  for  each c l ickable  reg ion.  
Somet imes these paths  got  a  l i# le  confus ing and tangled 
adding to  the t ime.  However,  the  resul t  a l lows the user  to  
interact  with  the prototype in  a  ver y  rea l ist ic  way.  

The Process



Website Design |  Ti f fany Berg

The ProcessThe ProcessThe ProcessThe Process



Website Design |  Ti f fany Berg

The ProcessThe ProcessThe Process



Website Design |  Ti f fany Berg

The Final
Product

 The final  des ign goes  wel l  wi th  the look and fee l  of  the  
branding package.  The br ight ,  a i r y  fee l ing  our  group has  
cons istent ly  been str iv ing  for  can be fe l t  with  the white  
background,  l ight  paste l  co lors ,  and good use of  whitespace.  
The websi te  accompl ishes  a l l  the  out l ined tasks  dec ided in  
the beginning .  Our  home page g ives  the user  a  quick  g l impse 
into  how the Potato Hote l  was created;  the  FAQ page g ives  
answers  to  quest ions  any user  might  have about  stay ing in  a  
potato for  a  n ight .  Our  ga l ler y  page showcases  beaut i fu l  
images taken by our  photographers  and v ideographer ;  the  
souvenir  page g ives  the user  a  way to  search for,  fi l ter  and 
purchase some of  our  newly  des igned p ieces ,  and last  but  
not  least ,  our  contact  form a l lows the user  a  way to  
approach Kr ist ie  with  any comments  or  concerns.  Our  
websi te  is  des igned in  a  way that  g ives  users  a  c lean,  
beaut i fu l  p lace  to  learn more about  the i r  stay  in  Idaho 's  fi rst  
Potato Hote l !

Desktop Prototype:  h#ps://xd.adobe.com/view/6a0ccc01-e1-

da-4db2-4147-0569f8f3683e-1c3d/

Mobi le  Prototype:  h#ps://xd.adobe.com/view/c95efb63-b720-49ff -488e-d0-

ecd3308e8b-bf6f/


